Commitment to Campus

Off-Campus Vendor Discount Page

Guidelines for Off-Campus Vendors
The Commitment to Campus Program at CSU is an employee benefit and perquisite
program primarily intended to provide non-compensatory benefits to our university’s
employees. To be considered for listing on the C2C Off-Campus Discounts page, an offer
must meet these guidelines.
1. The offer must be available to and suitable for all employees, regardless of age,
gender, race, color, religion or any other personal attributes. Vendors who offer
products or services directed at a specific population will generally be declined.
2. The discount or advantage offered must have a value of at least 10% of the
advertised retail cost of the items or services.

3. Discounts must be of at least 6 months’ duration. Vendors agree to provide C2C 30
days’ notice before discontinuing an offer.

4. Vendors whose offerings are related in any way to tobacco products, smoking,
vaping, e-cigarettes, marijuana or other drugs, pharmaceuticals, medical or dietary
supplements, alcohol, firearms, tattoos, or any product or service that cannot be
lawfully purchased or used by a minor without parental consent will be declined.

5. If the vendor does not have a physical presence in a locality where CSU has a
campus, facility, or permanent employees, it must have a customer service
telephone number and email address that is responsive to inquiries.

6. Commitment to Campus reserves the right to accept or decline any vendor or offer
at any time, in its sole and absolute discretion.
7. Vendors whose product or service closely resembles a product or service that CSU
offers to its employees directly will generally be declined.

8. Vendors whose product or service closely resembles a product or service offered to
CSU employees by a CSU Strategic Partner will generally be declined.
9. Any vendor, product or services that is deemed to be inconsistent with CSU’s
Principles of Community will be declined.

10. Commitment to Campus is not an advertising venue. Verbiage that is laudatory,
aggrandizing, puffing, or is comparative to other vendors, products or services, will
not be used on the C2C site.

